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Each and every day most of us make a decision about something we will
purchase. And it is good business when "the price is right" to buy the
best.

Growing up on a farm in the 1950's near a dusty dirt road
that served as our connection to the civilized world, miles from
any major shopping center, meant that our shopping was confined
to a mail order catalog. Instead of wasting a workday shopping
in town, we "let our fingers do the shopping" through the pages
of a Sears Roebuck catalog.

I remember this "biblical wishbook" having items divided
.into "good, better and best". We had to make a choice. As yet I
don't know what quality my parents purchased for my brother and
myself. But I have an idea.

On the night before they mailed off a clothing order, my
parents would very carefully measure my waist, chest, leg and
sleeve length. However, when we modeled the newly acquired
garments, the shirt sleeves came to the end of the fingers.
Shoulder seams came about half-way to the elbow. Blue jeans had
to be worn with a strong leather belt pulled tight, lest they
fall down while you were running to catch a fly ball. And it
took only about three or four rolls to adjust the pants legs to
ankle length.

I think it was a rule that we didn't wear our new clothes on
a windy day.

Of course these were items purchased on the assumption that in a few
years my brother and I would "grow into them."

So, based on our resources, needs, and values, we choose the items we
want. This is true for most anything. For what we purchase we also can
establish the level of meaning and satisfaction in our lives. Observe some
of the items we shoppers purchase and take home.

I. THINGS AVAILABLE FOR PURCHASE

Living in a Democratic country with a free market economy means many
things. First, there is most anything on the market for sale. From blue
bubble gum to rubber snakes to computers to exquisite cars to things that
might be considered offensive.

Second, each one of us at any given time has only a certain amount of
time, energy and resources to purchase what the market has to offer. We
can't buy everything that's out there. We have to make informed decisions.

But, the problem is, according to a recent study by the U.S. Office of
Education, we are uninformed concerning consumer economics; 73.9 million
adult Americans function with difficulty. There is further evidence that
young adults are not prepared for future consumer responsibilities.
Consumer fraud costs families 50 billion a year. Ignorance may be bliss,
but it is also expensive. We are not as informed as the pearl merchant,








